
History in the Making

TM



In 1960, over 80% of all pulic schools of-

fered stringed instruments instruction. 

Today, pulic funding of stringed instru-

ment education has decreased to the point 

that fewe than 19% of school districts in 

the United States now off er a stringed     

instrument program.  

Learning an instrument devel-

ops imaginative, aesthetic and 

cognitive skills, which lead to self-

confi dence, accomplishment, and 

success. 

Th e Education Programs are a 

study in fi scal responsibility and 

ingenuity. 

Th e Foundation  funds and  manages  

programs in underserved school districts, 

giving thousands of children ac-

cess to music  lessons. An in-

novative approach of supplying 

one teacher to three schools, 

combined with a powerful online 

learning portal, creates a program 

that can be effi  ciently replicated 

across thousands of schools. 

Making Music

The Amati Foundation Programs 
preserving and expanding the stringed arts.

Making the Grade Making a Difference
92% of donor and sponsor funds directly 

reach our programs: an unheard of level of 

effi  ciency in the nonprofi t sector. 

Our initiatives reach school-aged youth, 

music teachers, young performers, pro-

fessional musicians, instrument makers, 

acoustic researchers, orchestras, museums, 

sponsors and patrons. 

Your support is important to the suc-

cess of our programs: $35 buys a set of 

violin strings; $300 purchases a violin, 

bow, and case for a child; and $32,000 

funds an instruction program in a school 

for a year. As a Stradivari Sponso, a gift  of 

$100,000 funds three school programs.                                      

As an Instrument Sponso, a tax-deduct-

ile gift  of $150,000 att aches your name  

to one of the fi ne instruments in 

the Historical Collection; pro-

viding a lasting legacy for future        

generations of performers.

To learn more, please visit 

w w w.A matiFoundation.org  

or contact us at 512.261.0761 or 

info@AmatiFoundation.org.  

Imagine a violinist performing on Antonio 

Stradivari’s famous “Soil” violin of 1714 

with one diff erence: instead of looking 300 

years old, this one is as fresh and new as it 

was the day it left  Stradivari’s workshop.

Th e Historical Coll ection is a suite of 

accurate re-creations of history’s most 

important violins, violas, cel-

los, and basses, by makers such 

as Stradivari, Guarneri,  Amati, 

and others. Craft ed by 33 of the 

world’s fi nest makers, the suite 

will tour the world over 8 years, 

giving orchestras and museums 

an exciting vehicle to gain new 

patrons and create promotional benefi ts 

for sponsors and benefactors.

Th e 20+ year program lets a new gen-

erations of children experience live music 

performances and learn about the history 

of the music and instruments. 

At the conclusion of the tour, the instru-

ments will be loaned to outstanding young 

musicians, providing essential tools-of-

the-trade to help launch their careers. 
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Th e scroll  of a decorated 
Stradivari iolin by     

Jan Spidlen.

 12-yea-old Caeli Rile  
of Philadelphia makes 

he iolin sing.

n



Making an Impression
Th e Amati Foundation Historical Col-
lection (AFHC) sponsorships are indi-
vidually designed and tailored to meet 
each sponsor’s  ecifi c marketing goals.              
Examples include:
Broad image enhancement with AFHC 

audiences through branding, pulic rela-
tions, and promotional events, estimated 
to reach over 200 million consumers.
Targeted exposure to high net worth      

individuals through logo placement,          
pulications, and presence at receptions 
and events.
Logo placement on materials with wide 

distribution reaching orchestra and muse-
um audiences; school aged children, teens, 
their parents and teachers; professional 
musicians; and millions of consumers dur-
ing an 8-year tour and more than 20 years    
of  continued branding.

Making History
AFHC is an orchestral suite of history’s 
most important violins, violas, cellos, 
and basses by makers such as Antonio 
Stradivari, Nicolo Amati, and others. 
Th e Collection will appear at more than 
100 venues around the world; primar-
ily orchestras and museums in the United 
States, Europe and Asia. Craft ed by 33 of 
the fi nest, award-winning, makers repre-
senting 8 countries, the suite’s 8-year tour 
provides orchestras and museums a pow-
erful pulicity vehicle to gain new patrons 
and increase audiences. It creates  nu-
merous marketing and pub-
lic relations opportunities 
for corporate sponsors and 
maximizes branding over the 
life of this multi-year promo-
tion.  
Aft er the global tour, indi-

vidual instruments will be 
loaned to outstanding young 
musicians, providing essen-
tial tools-of-the-trade to help 

launch their careers. Sponsor names will 
be permanently associated with each in-
strument, providing recognition for many 
years into the future.

Making Marketing Sense
Th e AFHC program was created by mar-
keters for marketers. Every element is de-
signed to emphasize sponsor recognition. 
Th e benefi ts of sponsorship include:
• Title Sponsorship naming rights, e.g.,      
“Th e Amati Foundation Verizon Histori-
cal Collection;” including a full page ad-
vertisement in each 
venue’s program, 
branding  on tickets, 
PR, print materials 
and ads, and a full page 
“President’s Message” 
in the AFHC com-
memorative book;
• Instrument Spon-
sorships, associating 
the brand to a violin, 
viola, cello or bass for 
the life of the instru-
ment;
• Branding at more 
than 100 events,        
expected to draw mil-
lions of visitors;
• Recognition in of-
fi cial programs and 
event signage;
• Recognition on videos and dvds to be 
sold at venues and sponsor listing in a pos-
sile television program;
• Recognition in the AFHC commemora-

tive book to be pulished in 
hard and soft  cover;
• Opportunities for promo-
tional events to recognize 
customers, suppliers, and 
employees;
• Opportunities to host 
maker and musician events 
at corporate gatherings; and,

• Inclusion in  media kits, Web site, and 
other promotional materials.

Making a Difference
At each orchestral event, children and 
teens will experience live music perfor-
mances, learn about the music and instru-
ments, and gain valuale access to classical 
music, leaving with positive perceptions of  
the music, performance, and the sponsors 
who made it possile. 
Sponsors will also receive recognition in a 

book, “So You Want To Learn To Play A Mu-
sical Instrument,” pro-
vided free to students, 
parents, and teachers 
att ending dress re-
hearsals.  More than 
200,000 books will be 
distributed.
With a reach of 200 

million, including 
educated, middle and 
upper income con-
sumers, the Amati 
Foundation Histori-
cal Collection is one 
of the most unique 
–and ultimately, so-
cially important–pro-
motional events avail-
ale to marketers.

Making Your Mark
One Title Sponsorship and 30 Instru-
ment Sponsorships are availale. To re-
serve your inclusion, call Bill Townsend at 
512.261.0761.

Title Sponsorship   $4,000,000 
(payale over 3 years)

Instrument Sponsorship    $   150,000

A recent Los Angeles Times Magazine article 
about Th e Amati Foundation, by Steven L. Shep-
hed, as seen by more than 1.5 mill ion people.

The Amati Foundation Historical Collection
Sponsorship Opportunities

Ann Arbo, Michigan-based 
make Gregg Alf. 



An extraordinary artist, coupled with an exemplary instrument, is an experience that 
  forever remains in an audience’s memory. Likewise, witnessing an est alished musician and 

orchestra perform on a suite of contemporary recreations of the greatest instruments of all time will 
become a moment to be cherished for a lifetime.  

              United States 
Gregg Alf
David Burgess
Joseph Curtin
Christopher Germain
Joe Grubaugh & Sigrun Seifert
Philip Injeian
Feng Jiang
Francis Kutt ner
Guy Rabut
Ben Ruth
Andrew Ryan
Mario Miralles
Kurt Widenhouse
Samuel Zygmuntowicz

                France

Frank Ravatin
Patrick Robin
Andrea Frandsen
Marcus Klimke

                Czech Repulic

Jan Spidlen

                United Kingdom

Peter Beare
John Dilworth
David Ratt ray
Roger Hargrave
            
                 Germany
  
Hieronymus Koestler
Martin Schleske

                Italy 

Luca Primon
Primo Postini
Marco Nolli
Daniele Tonarelli

                 Canada

Raymond Schryer

                 China

Zheng Quan

       

Violin

Antonio Stradivari
  il Cremonese 1715

  Greff uhle 1709

  Tuscan 1690

  Gibson ex-Huberman 1713

  Soil 1714

  Messiah 1715

Guarneri del Gesu
  LeDuc 1743

  D’Egville 1735

  Stern ex-Panett e 1737

  Vieuxtemps 1741

  Kochanski 1741

  Lord Wilton 1742

Jean Baptiste Vuillaume
  Tsar Nicholas 1840

Nicolo Amati
   Alard 1649

J.B.Guadagnini 1753

Viola

Antonio Stradivari
   Banks  1690

   McDonald  1690

   Spanish King 1696

Giovanni Paolo Maggini 
Antonio and Hieronymus    
   Amati 1610-1620

Jean Baptiste Vuillaume
   Count Doria 1848

Nicolas Gagliano 1580

Gasparo da Salo 1580

Andrea Guarneri 1664

Cello

Antonio Stradivari
   Bass of Spain 1713

   Duport 1711

   Batt a 1714

Francesco Ruggieri 1695

Andrea Guarneri 
Dominicus Montagnana
   Sleeping Beauty 1739

   Yo-Yo Ma 1733

Jan Spidlen’s recreation of 
Stradivari’s Hell ie iolin 
of 1679.  M. Spidlen will  
be recreating Stradivari’s 

othe decorated iolin, the 
Greff uhle.

Doule Bass

Amati 
  Karr / Koussevitsky 1611

Giovannia Paolo      
   Maggini 1630

J.B. Guadagnini 1710

Enrico Ceruti 

List and number of luthiers and instru-
ment selection is subject to change.

The Makers and Instruments



As a patron of Th e Amati Foundation, the benefi ts of an instrument or fi nancial contribution are 
many. From seeing the joy of a 4th grader receive her fi rst violin to watching a celebrated orchestra 
perform on an amazing collection of historically accurate instruments to knowing that a favorite cello 
or viola will be preserved for future generations, supporting Th e Amati Foundation is a sensile way 
to participate in philanthropic a ivity and have a positive eff ect on future generations.

     For additional information on sponsorship and benefactor opportunities with Th e Amati Founda-
tion Historical Collection, please contact us at 512-261-0761, via  e-mail at info@amatifoundation.
org, or visit our website at www.AmatiFoundation.org. 

www.AmatiFoundation.org

P.O. Box 340552
Austin, TX 78734 USA

Tel. 512.261.0761  Fax 512.261.0762
E-mail: info@amatifoundation.org

Th e Amati Foundation is a 501(c)(3) nonprofi t organization. 

Making it Possible
“Do something today that the 
world will talk about tomorrow. 
By donating an   instrument or 
making a fi nancial contribution 
you positively impact children 
across the country.  From seeing 
the joy of a 4TH grader receive 
her fi rst violin to watching a 
12-year-old give his fi rst pulic 
performance,  supporting Th e 
Amati Foundation has a positive 
eff ect on future generations and  
society.  I invite your patronage 
and inquiries.”

            Yes! Count on me to help expand and preserve music for future generations.
             My donation of ____________________ is enclosed.

Name:

Address:

City:    State:   Zip:

Country (if not USA):

Telephone:   E-mail:

Mail to: Th e Amati Foundation, P.O. Box 340552, Austin, TX 78734 USA

Th e Amati Foundation is a 501(c)(3) nonprofi t organization. Donations may be tax deductile. Please 
consult your tax or fi nancial advisor. Th ank you for your support. Together we make a diff erence.

 Bill Townsend

√

Photos credits:   Caeli Rile by Peter Gallo Photographic Imaging & Design; Hellier scroll and front by Jan Spidlen; and Cello by Raymond Schryer. Gregg Alf photograph property of Alf Studios. Photos are copyright of their 
re ective holders. Brochure design and slogan “Strung Up” and “History In Th e Making” copyright Th e Amati Foundation 2000-2005.   © 2005  Designed by Interminds www.interminds.com.
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Become A Patron.


