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The Amati Foundation Historical Collection
Sponsorship Opportunities

Making an Impression
The Amati Foundation Historical Collection (AFHC) sponsorships are individually designed and tailored to meet
each sponsor’s eciﬁc marketing goals.
Examples include:
Broad image enhancement with AFHC
audiences through branding, pulic relations, and promotional events, estimated
to reach over 200 million consumers.
Targeted exposure to high net worth
individuals through logo placement,
pulications, and presence at receptions
and events.
Logo placement on materials with wide
distribution reaching orchestra and museum audiences; school aged children, teens,
their parents and teachers; professional
musicians; and millions of consumers during an 8-year tour and more than 20 years
of continued branding.

launch their careers. Sponsor names will
be permanently associated with each instrument, providing recognition for many
years into the future.

Making Marketing Sense
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other promotional materials.

Making a Difference
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Making History

Making Your Mark

The Makers and Instruments
A

n extraordinary artist, coupled with an exemplary instrument, is an experience that
forever remains in an audience’s memory. Likewise, witnessing an eﬆalished musician and
orchestra perform on a suite of contemporary recreations of the greatest instruments of all time will
become a moment to be cherished for a lifetime.

United States
Gregg Alf
David Burgess
Joseph Curtin
Christopher Germain
Joe Grubaugh & Sigrun Seifert
Philip Injeian
Feng Jiang
Francis Kuttner
Guy Rabut
Ben Ruth
Andrew Ryan
Mario Miralles
Kurt Widenhouse
Samuel Zygmuntowicz

United Kingdom
Peter Beare
John Dilworth
David Rattray
Roger Hargrave
Germany
Hieronymus Koestler
Martin Schleske
France
Frank Ravatin
Patrick Robin
Andrea Frandsen
Marcus Klimke

Czech Repulic
Jan Spidlen
Italy
Luca Primon
Primo Postini
Marco Nolli
Daniele Tonarelli
Canada
Raymond Schryer
China
Zheng Quan

Violin

Viola

Doule Bass

Antonio Stradivari
il Cremonese 1715
Greﬀuhle 1709
Tuscan 1690
Gibson ex-Huberman 1713
Soil 1714
Messiah 1715
Guarneri del Gesu
LeDuc 1743
D’Egville 1735
Stern ex-Panette 1737
Vieuxtemps 1741
Kochanski 1741
Lord Wilton 1742
Jean Baptiste Vuillaume
Tsar Nicholas 1840
Nicolo Amati
Alard 1649
J.B.Guadagnini 1753

Antonio Stradivari
Banks 1690
McDonald 1690
Spanish King 1696
Giovanni Paolo Maggini
Antonio and Hieronymus
Amati 1610-1620
Jean Baptiste Vuillaume
Count Doria 1848
Nicolas Gagliano 1580
Gasparo da Salo 1580
Andrea Guarneri 1664

Amati
Karr / Koussevitsky 1611
Giovannia Paolo
Maggini 1630
J.B. Guadagnini 1710
Enrico Ceruti

List and number of luthiers and instrument selection is subject to change.

Cello
Antonio Stradivari
Bass of Spain 1713
Duport 1711
Batta 1714
Francesco Ruggieri 1695
Andrea Guarneri
Dominicus Montagnana
Sleeping Beauty 1739
Yo-Yo Ma 1733

Jan Spidlen’s recreation of
Stradivari’s Hellie iolin
of 1679. M. Spidlen will
be recreating Stradivari’s
othe decorated iolin, the
Greﬀuhle.

Become A Patron.
As a patron of The Amati Foundation, the beneﬁts of an instrument or ﬁnancial contribution are
many. From seeing the joy of a 4th grader receive her ﬁrst violin to watching a celebrated orchestra
perform on an amazing collection of historically accurate instruments to knowing that a favorite cello
or viola will be preserved for future generations, supporting The Amati Foundation is a sensile way
to participate in philanthropic aivity and have a positive eﬀect on future generations.
For additional information on sponsorship and benefactor opportunities with The Amati Foundation Historical Collection, please contact us at 512-261-0761, via e-mail at info@amatifoundation.
org, or visit our website at www.AmatiFoundation.org.
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www.AmatiFoundation.org
P.O. Box 340552
Austin, TX 78734 USA
Tel. 512.261.0761 Fax 512.261.0762
E-mail: info@amatifoundation.org
The Amati Foundation is a 501(c)(3) nonproﬁt organization.

Photos credits: Caeli Rile by Peter Gallo Photographic Imaging & Design; Hellier scroll and front by Jan Spidlen; and Cello by Raymond Schryer. Gregg Alf photograph property of Alf Studios. Photos are copyright of their
reective holders. Brochure design and slogan “Strung Up” and “History In The Making” copyright The Amati Foundation 2000-2005. © 2005 Designed by Interminds www.interminds.com.

Making it Possible
“Do something today that the
world will talk about tomorrow.
By donating an instrument or
making a ﬁnancial contribution
you positively impact children
across the country. From seeing
the joy of a 4TH grader receive
her ﬁrst violin to watching a
12-year-old give his ﬁrst pulic
performance, supporting The
Amati Foundation has a positive
eﬀect on future generations and
society. I invite your patronage
and inquiries.”
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Bill T
Chairman & Founder

√

✁
Yes! Count on me to help expand and preserve music for future generations.
My donation of ____________________ is enclosed.

Name:
Address:
City:

State:

Zip:

Country (if not USA):
Telephone:

E-mail:

Mail to: The Amati Foundation, P.O. Box 340552, Austin, TX 78734 USA
The Amati Foundation is a 501(c)(3) nonproﬁt organization. Donations may be tax deductile. Please
consult your tax or ﬁnancial advisor. Thank you for your support. Together we make a diﬀerence.

