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“First, let me tell you that 
up until 1998, I had 
zero interest in the                    

violin,” begins Bill Townsend. A chance encounter 
at a Beijing Children’s Palace would open the door 
to a trek Townsend describes with boundless excite-
ment. Children’s Palaces are facilities where children         
congregate after school to learn the arts and sciences.

A business trip had taken Townsend to China 
and as he walked through Beijing’s main Children’s               
Palace he heard a performance of Bach’s Chaconne in 
D Minor. Walking into a room he was surprised to 
see a ten-year-old girl playing violin. The next day he 
heard 22 more young performers, ages 8 to 14, all with 
boundless energy, steely  determination, and lossom-
ing talent. “This is what we need in America,” thought 
Townsend. With that, Townsend, co-founder of In-
ternet search engine Lycos.com, college media firm 
YouthStream Media Networks, and a dozen other 
companies, sat down to sketch out a multi-pronged 
strategy to expand access to the  arts, return violin 
instruction to American schools, and provide excep-
tional quality instruments to talented young musi-
cians around the globe.

 “When my partners and I started Lycos in 1995, we 
thought big and created one of the enduring Internet 
companies. I believe life is too short to think small,” 
says Townsend. So he devised a plan that incorporat-
ed instrument makers, orchestras, musicians, muse-
ums, donors, corporate marketing partners, and most 
important, kept children at the center of it all.  And so 
was born The Amati Foundation, named after Nicolo 
Amati, considered by many to be the teacher of histo-
ry’s most famous violinmaker, Antonio Stradivari.

Townsend lays out the framework of a plan that seeks 
nothing less than to help save the future of classical 

Excerpts from Savio of the Strings 
by Damek Hovorka, In Prague

stringed music, to reverse the fortunes of orchestras 
around the world, to give children musical opportuni-
ties they might otherwise miss, and to help modern 
stringed instrument makers achieve recognition with 
the world’s leading musicians. 

“The prolem with most nonprofit groups is that they 
don’t manage themselves like a corporation and they 
often think so small that they miss the opportunity 
to expand their ideas beyond a geographic boundary.        
I designed The Amati Foundation like McDonald’s: 
we do something well, prove out the model, then ex-
pand it so others can benefit,” says Townsend. 

“We conducted research that found the average 
person who does not attend symphony events does 
so primarily because they equate Bach with one song. 
Mozart is one song. Beethoven is one song. They don’t 
realize that these are composers who wrote lots of dif-
ferent pieces. It may be because there are no words, 
so the songs don’t stick in your mind like pop music 
does.” But the fact remains, for orchestras to grow 
and proer, you have to bring people into concert 
halls and Townsend has developed a program called 
the Historical Collection to do just that. As an added 
benefit, the program will expose a quarter million 
children to live performances.

There are a lot of people in the world with ideas. 
But the people who have great ideas, who have done 
their research and been ale to validate their idea, for 
these people, the opportunity to change the course of 
history exists. And perhaps this is where The Amati 
Foundation has its biggest role. This is the most am-
bitious project I have ever heard about. It is so well 
researched, so vast in scope, yet simplistic in concept, 
that I believe the citizens of Praga will be listening to 
the instruments of the Historical Collection in the 
near future. 

Prologue



History in the 
Making

S Y N O P S I S 

A multi-year promotional program centered around a global tour of 
an orchestral suite of recreations of history’s most important violins,              
violas, celli, and doule basses. The 8-year tour visits over 100 venues, 
reaching millions of consumers and exposing hundreds of thousands of 
young adults to the music created by these instruments.

Highlights:

– Global naming rights;

– 8-year worldwide tour reaching major cities in the United States,          
    Canada, Europe, and Asia;

– 100 events in major metropolitan areas offering corporate tie-in and  
     entertainment opportunities;

– 10+ years of individual instrument loan and appearances post tour;

– 250,000 young adults directly exposed to live music and educational 
    programs;

– Millions of children reached through orchestras, museums, schools, 
    media;

– Estimated global reach of 200 million people;

– An effective lend of corporate branding, promotional opportunities, 
    social responsibility, and outreach to children and teens.

Page 3



O V E R V I E W

Th e Amati Foundation’s Historical Collection (AFHC) off ers your 
fi rm an exceptional opportunity to combine marketing with philanthro-
py via a multi-year, global program. 

AFHC was designed to develop brand equity via increased exposure, 
heightened awareness, and stronger, more positive associations in    
mutliple segments of the population.  Audiences include:

– Hard to reach C-level executives;
– High net worth individuals; 
– Government and community leaders; 
– Professional musicians;
– Educators;
– Parents; and, most importantly,
– Children and teens.

AFHC’s 8-year global tour will take the Historical Collection to 100 
venues where over 250,000 children and young adults will directly 
participate in AFHC programming by att ending live concerts that will 
incorporate educational elements and opportunities for promoting your 
fi rm’s brand and messaging. 

An estimated 8,000,000 young adults and 140 million consumers will be 
exposed to Th e Amati Foundation HIstorical Collection during the fi rst 
10 years of the program.

Upon completion of the tour, and for a minimum of 10 additional years, 
the instruments will be loaned to outstanding up-and-coming musi-
cians who will refer to your fi rm when discussing their instrument or 
performing pulicly. It is estimated that in total, 200 million consum-
ers around the world will be reached through advertising, media, and 
promotional events. 
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Making an
Impression

A Decembe 2004 Los Angeles Times Magazine 
article about Th e Amati Foundation as seen 

by more than 1.5 mill ion people.



T H E   H I S T O R I C A L   C O L L E C T I O N

Imagine a violinist performing on Antonio Stradivari’s famous “Soil”      
violin of 1714 with one difference: instead of looking 300 years old, this 
one is as fresh and new as it was the day it left Stradivari’s workshop.

The Historical Collection is a suite of accurate re-creations of history’s 
most important violins, violas, cellos, and basses, by such important     
Italian Masters as Stradivari, Guarneri,  Amati, and others. Crafted 
by the world’s finest makers, the suite will tour the world over 8 years,                   
giving orchestras and museums an exciting vehicle to gain new patrons 
and create promotional benefits for sponsors and benefactors.

The instruments of the Historical Collection were chosen for their place 
in history, their provenance, their connection to various countries, and 
their tone and sound. These instruments include 6 violins by Antonio 
Stradivari, 6 violins by Giuseppe Guarneri del Gesù, 1 violin each by 
Jean Baptiste Vuillaume, Nicolo Amati, and Jean Baptiste Guadagnini.          
The violins encompass the years 1649 to 1753, including the widely                
considered  “Golden Period” of violinmaking, 1710 - 1735.

Three violas by Stradivari, and 1 each by Giovanni Paolo Maggini, the 
brothers Amati, Vuillaume, Nicolas Gagliano, Gasparo da Salo, and      
Andrew Guarneri are included. The cello family is represented by 3 
fromStradivari, a Francesco Ruggieri, an Andrea Guarneri, and 2 by 
Giovannia Paolo Maggini, including Yo Yo Ma’s famous Sleeping Beauty 
of 1739. The doule bass is represented by Amati, Maggini, Guadagnini, 
and Enrico Ceruti. 

Of course, to recreate these masterpieces requires the skills of the                
finest contemporary craftsman alive. The Amati Foundation thorough-
ly researched today’s best makers and identified the 50 most talented, 
award-winning luthiers praicing the craft of violinmaking today. The 
final list of makers was chosen based on their standing as the world’s     
leading luthiers; their ability to accurately recreate the great instruments 
of the 1700s; their knowledge of acoustic properties; their understanding 
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Making
History

A recreation of a    
decorated violin of 

Antonio Stradivari by 
Czech Repulic maker 

Jan Spidlen



of wood and varnish; and their ability to provide ongoing support and 
maintenance of the instruments during the Collection’s multi-year tour. 
Th e result is a 33 makers representing the United States, Canada, United 
Kingdom, France, Germany, Italy, Czech Repulic, and China.  

Many of the makers are multiple award winners who have craft ed instru-
ments for leading artists such as Isaac Stern, Yehudi Menuhin, Joshua 
Bell, Ruggiero Ricci, Elmar Oliveira, Ilya Kaler, Caitlin Tully, Yo Yo Ma, 
and the Miro Quartet. 

Typical of the caliber of maker involved in this project is Mr. Patrick 
Robin of France:

Born in Rochefort-sur-Loire, France in 1956, Patrick Robin is based in 
Angers, France where he shares the workshop with his wife, Andrea 
Frandsen, also a violinmaker of international status. Th ey devote them-
selves to the making of violins, violas and cellos.

He is a graduate of the Newark School of Violin Making in England where 
he received the Royal Oakden Cup for outstanding achievements. While 
working with Roger Hargrave for the fi rm Geigenbau Machold in Bre-
men, Germany, he  ecialized in the fi ne art of rest oring instruments of 
the great classical schools. Th e in-depth study of some of the fi nest Italian 
instruments has been a constant inspiration for his making of copies in 
reproduction style of great Cremonese and Venetian instruments.

He has won several awards including two Gold Medals for violin and   
cello at the 1st International Violin Making Competition of Paris in 
1991, the Gold Medal for a viola at the Mitt enwald Competition in 1989, 
and the Gold Medal at the Manchest er Strad Cello and Bow-Making 
Competition in 1994. 

He has served on the juries of a number of international violinmaking 
competitions such as Manchest er in 1996, 1998, and 2001, Mitt enwald 
in 1997, Paris in 1999, Wieniawski in Poznan in 2001 and Mexico in 
2001. He is a member of Entente Internationale des Maitres Luthiers 
et Archetiers d’Art and Association des Luthiers et Archetiers pour le 
Développement de la Facture Instrumentale.Page 6

Patrick Robin



Page 7

The instruments of Patrick Robin are played by soloists and members 
of orchestras and ensemles such as the Berlin Philharmonic, the Vien-
na Chamber Orchestra, The Volks Oper in Vienna, the Helsinki Phil-
harmonic Orchestra, l’Orchestre de Paris, l’Opéra de Paris, l’Orchestre 
Philarmonique de Radio France, l’Ensemle Orchestral de France, the 
Jean Sibelius quartet, and the Aron quartett in Vienna.

In November 2000 Catherine Tasca, French Minister of Culture,               
promoted Patrick “Maître d’art”.

For The Amati Foundation Historical Collection, Patrick Robin will 
craft a replica of Antonio Stradivari’s “Spanish King” viola of 1696, widely   
considered to be one of the finest violas ever made.

T H E   T O U R

Upon completion of the instruments in 2008, the Collection will be      
displayed at an unveiling event for educators, musicians, media, and the 
pulic. This unveiling could take place at your firm’s corporate headquar-
ters or in a major museum such as the Guggenheim in New York City. 

After 30-60 days of pulic display, the Historical Collection will begin its 
8-year loan program permitting professional orchestras from around the 
world to utilize the Collection for live performances. This will provide a 
unique event in which to draw patrons, increase revenues,  and expose 
classical music performances to new audiences.  

From North America to Europe to Asia and back again, the Historical 
Collection will visit major metropolitan areas around the world where 
the excitement of the tour will create “buzz” and interest, drawing media 
coverage and promotional advertising by orchestras and museums.

Your branding will be highly visile at each of these locations and in the 
media market of each city.
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The initial press tour, Collection unveiling, and first year of the perfor-
mances will feature Internationally recognized recording artist and solo 
violinist Anne Akiko Meyers. Ms. Meyers provides the ideal “face” for 
the Historical Collection because of her large global fan base, ability to 
relate to children and teens, and her recognition as one of today’s most 
important violinists.

Her ability to sell-out concert halls will be an asset to this promotion as 
she will be the featured soloist for concerts during the first full year of the 
tour.

Ms. Meyers is renowned for her impassioned performances, technical 
brilliance, and stage presence, and is one of the most sought after violin-
ists performing today. Her current tour includes performances with Aus-
tin Symphony; Camerata Pacifica in California; Suntory Hall in Tokyo; 
Hiroshima Symphony in Hiroshima, Japan and a tour of Korea; a perfor-
mance of John Corigliano’s film score, The Red Violin, with the Rochester 
Philharmonic; and performances in Los Angeles, Kansas City, Pittsburgh, 
Nashville, Cleveland, and New Jersey,  to name a few. 

She has performed with the Boston Symphony, Los Angeles Philharmon-
ic, Montreal Symphony, National Symphony, Philadelphia Orchestra, 
and Saint Paul Chamber Orchestra. She has appeared on “The Tonight 
Show”, PBS, A&E, and broadcasts through the United States, Europe and 
the Far East.

Ms. Meyers has built an enviale collection of recordings including Hy-
perion’s release of “Angelfire” featuring her performance with the Dallas 
Symphony Orchestra. 

Born in San Diego, and of American and Japanese heritage, Ms. Meyer’s 
dynamic musical abilities have catapulted her to the top of her genera-
tion. In 1993, she was awarded the prestigious Avery Fisher Career Grant, 
the only artist to be the sole recipient of this annual award. She studied 
with Alice Schoenfeld at the Colburn School of Performing Arts in Los 
Angeles, Josef Gingold at Indiana University, and Dorothy DeLay at the 
Julliard School. She is represented by Vantage Artists.

Anne Akiko Meyers
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The Historical Collection will also be loaned to museums and schools,  
exposing AFHC to millions of consumers. In a research study conduct-
ed in 2004, The Amati Foundation found that people often commented 
that they were aware of whom Antonio Stradivari was (62%), but that 
they had never seen one of his instruments. Current customers and non-     
customers of symphonies and classical music expressed great interest in 
being ale to view and hear a suite of instruments that commemorate the 
great makers like Stradivari and Guarneri del Gesù. 

The logistics of the tour will be managed by the Foundation. The Amati 
Foundation staff will include a full-time Program Director and a full-
time Curator who will travel with the AFHC. It is hoped that museum 
and orchestra loans can be coordinated to occur within  geographic re-
gions that enale symphonies to piggyback off of museum displays in or-
der to create a “see it then hear it” buzz which will contribute to pulic 
interest in the Collection. 

A typical city tour includes 3 concert events (with an average attendance 
of 11,000); one dress rehearsal attended by approximately 2,500 children 
and teens; and 14 days of museum display, reaching thousands more. 
Visiting cities such as Atlanta, San Antonio, New York, San Francisco, 
Los Angeles, London, Florence, Hong Kong, and Tokyo, the tour offers 
unprecedented  opportunities for local promotional tie-ins coupled with 
mass media pulic relations and branding.

For instance, your firm may want to invite key corporate customers to an 
orchestral event or reward employees through a museum opening of the 
Historical Collection display. One-off events, such as hosting a concert 
the evening of your firm’s annual shareholder meeting could be planned. 

Of great importance is the ability to be flexile in the types of aivities 
your firm may wish to coordinate along with the tour. It is the intention 
of The Amati Foundation to be ale to offer such flexibility throughout 
our relationship.

Making an
Impact



So You Want To Play A Musical Instrument

A Practical GuideTo Learning Music

So You Want To Play A Musical Instrument

 
Sponsored by

Making a
Difference

C H I L D R E N ,   T E E N S ,   A N D   Y O U   

An estimated 250,000 children who may never have the opportunity to 
experience a live orchestral event will witness AFHC in concert, expos-
ing them to classical music and encouraging their interest in music edu-
cation. Orchestras are required to open a dress rehearsal to local school 
aged children at no cost to the children. Th e Amati Foundation’s curator 
will be present to begin the session by explaining the various parts of the 
orchestra, give a brief history of classical music and in particular, stringed 
instruments, and give each child and teen the booklet, “So You Want To  
Play A Musical Instrument”, that provides non-biased guidelines on how 
to choose an instrument, rental vs. buy considerations, fi nding a teacher, 
and other useful information (example shown at right).

Th e orchestra is encouraged to hold the dress rehearsal during school   
hours and to make a Question & Answer period availale aft er  rehearsal 
so that those in att endance may ask questions of symphony members. 
Th e Foundation has studied the work of Robert Bernstein and orchestral 
organizations in bringing children to orchestral events and built on their 
models to include more impactful educational elements such as Q&A, 
take home materials, and pre-concert teaching by the Foundation’s cura-
tor, Ms. Rose Daly. Daly was formerly with the  Guggenheim Collection 
in Venice, Goliard Concert Series in New York, Th e Chinati Foundation-
and the Houston Museum of Art. In February 2005 she worked with the 
artist Christo and Th e Gates Project for Central Park. Ms. Daly holds a 
BA in Art History from the University of Texas. She will travel with the 
Historical Collection and work directly with schools, orchestras, muse-
ums, and musicians, and be an in-fi eld point of contact for your fi rm. 

As most concert halls are located in inner city environments, Th e Amati 
Foundation believes a large number of minority students will take part 
in the events, providing positive, localized brand reinforcement for                     
your fi rm, while providing trial and information distribution opportuni-
ties to hard-to-reach constituencies.
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S P O N S O R S H I P   B E N E F I T S

• Corporate naming rights, e.g., “The Amati Foundation’s You Name         
   Historical Collection;”
• Opportunity to host the unveiling at corporate headquarters or a 
   museum/concert hall in your U.S. city of choice;
• Opportunities for local venue hospitality and promotional events to     
   recognize customers, suppliers, and employees;
• Branding in advertising promoting the venues and events (example:  
   orchestra placed advertisements);
• Full page program advertisements at each venue, reaching millions   
   of consumers (example: your firm language ecific advertising in each      
   geographic region);
• In-venue signage and branding on tickets;
• Inclusion in media kits and community outreach aivities;
• Inclusion in pulic relations efforts and mention during television,     
   radio, and print interviews;
• Recognition on videos and DVDs to be sold at venues and online;
• Sponsor listing in a possile television program and/or documentary;
• Recognition in the commemorative book, including a full page 
   “President’s Message”, to be sold at venues and online;
• Six copies of the limited edition hard bound commemorative book,   
   signed by each of the luthiers;
• Opportunities to host maker and musician events ;
• In venue display of instruments and trial opportunities
• In-school promotion of your firm products with possile direct sales  
  opportunities opened through the tour’s working with local schools
• Branding on The Amati Foundation web site and AFHC materials;
• Full page advertisement inside and logo placement on cover of the      
   book, “So You Want To Play A Musical Instrument,” provided free to    
   250,000 students, parents, and teachers attending dress rehearsals;
• Opportunity to feature Anne Akiko Meyers in advertising
• Ability to include up to 20 customers, employees, or guests at each      
   dress rehearsal event;

Making 
Marketing Sense
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T I M E L I N E

January 2007 - July 2008
 – Crafting of instruments;
 – Documentation of instruments for book, video, DVD, possile  
     television documentary;
 – Creation and printing of book for distribution to students;
 – Media tour begins (Oprah, Tonight Show, Good Morning   
     America, CNN, etc. Coverage of instrument making appears in  
     Strings Magazine and The Strad);
 – Tour dates planned.

August/September 2008
 – Official unveiling of Historical Collection in the United States.  
     
September 2008 - August 2016
 – Global tour throughout North America, Europe, and Asia,   
         reaching target cities such as Albuquerque, Atlanta, Austin,  
    Baltimore, Boston, Charlotte, Chicago, Cleveland, Dallas,   
    Denver, Houston, Indianapolis, Jacksonville, Kansas City, Los  
    Angeles, Memphis, Miami, Minneapolis, Nashville, New York,  
    Omaha, Philadelphia, Phoenix, Portland, St. Louis, San 
    Antonio, San Diego, San Francisco, Seattle, Tucson, 
    Washington, DC, Wichita, London, Paris, Florence, Milan,   
       Hamburg, Prague, Moscow, Beijing, Tokyo, Calcutta, Zurich,  
     Barcelona, and Toronto.
 – Possile first year tie-in with concert violinist Anne Akiko   
     Meyers (www.anneakikomeyers.com). Inquire for details.

September 2016 - 2026
 – Individual instrument loan to outstanding young musicians,  
     providing essential “tools of the trade” to help further   
     their professional careers.
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T I T L E   S P O N S O R S H I P 

With an estimated global reach of over 200,000,000 people through a 
continuous, multi-year program bringing numerous local, regional, and 
national promotional and media opportunities to your firm, sponsorship 
of The Amati Foundation’s your firm Historical Collection is a wise mar-
keting investment. 

Nearly everyone understands the tremendous impact the arts provide to 
quality of life. The link between musical training and appreciation and 
higher order thinking skills is well documented. As title sponsor of the 
Historical Collection, you will benefit from one of the few global arts 
campaigns ever devised, and certainly one of the rare programs that was 
designed from the ground up with the unique branding and promotion 
needs of marketers in mind.

The Amati Foundation will work closely with you to continually investi-
gate new ways to expand coverage of the AFHC   initiative, and to bring 
added value throughout the life of the program. 

The title sponsorship for The Amati Foundation Historical Collection 
provides a tremendous opportunity to combine the dynamic marketing, 
pulic relations, and direct selling elements of the program with philan-
thropic outreach to the very people your firm sells.

Title sponsorship of this 20+ year program is $5,000,000 (US$).

For additional information, please contact: 

Bill Townsend, Chairman
Tel. 512-228-2400    
E-mail: Townsend@AmatiFoundation.org

Making Your 
Mark
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